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Executive summary

Not all audience is equal - important to
understand the categorisation with high intent
driving higher yield

Importance of first-party data to enhance
Aperture - our audience data platform - which
enables us to segment our audience and provide
value to advertisers and clients resulting in
improved yield.

There is opportunity for yield expansion by
monetising our audience through other
capability such as newsletters.

Example of how the Group creates unique value
through acquisition.
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Knowing your audience

FUTURE AUDIENCE
SCALE

Future understands very well the value of
endemic audiences and has a
well-documented track record of attracting
high-intent audiences to our platforms.

We help people do the things that matter
to them in their lives through our
quality content.

un

ONLINE USERS

1P data moving from
‘Unknown’ to ‘known’

Average Yield
Newsletter eCPM*

Video eCPM*

Digital ads direct deals eCPM*
Private Market Place eCPM*

Digital ads open auction eCPM*

moving from
non-intent
to intent

*eCPM = effective cost per mille

Our specialist and endemic audiences are
made yet more valuable to by moving
from ‘unknown’ to ‘known'. The more we
can enrich our audience data, the better
we can serve their needs and generate
diversified revenues from customers.

$80-85
$15-20
$12-13
$6-7

$1-2
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How do we do this?

Taking the B2B model of highly-enriched data to
drive valuable customer relationships, fuelled by the
acquisition of Smartbrief and our B2B businesses
and applying this to B2C.

By bringing together B2B audience enrichment principles with Future's B2C DNA:

2 + 2 = 6

High intent, high quality, High value niche audiences, Valuable known audiences
large-scale audiences for which we have first party monetised via Email
attracted at scale by data from Future (including Newsletters, Subscriptions,

podium positions in search GoCo) and Dennis and

Personalised Product
enriching Future’s existing Recommendations and
First Party Data more

FUTURE



SmartBrief

The leading digital media
publisher of targeted business

news and information by industry.

Our mission is to equip B2B marketers, trade associations,
and influential professionals with the technology, content,
and data they need to succeed.

SmartBrief on Leadership

SIGN UP  SHARE

Just released - 23rd Annual Global CEO Survey
See CEOs’
predictions for 2020

%5 Download now
PWC 02020 Puc. Alights reserved

LEADING EDGE

Visualize a positive journey to achieve
success

Envisioning positive outcomes may drain your motivation, but
researchers say it's most effective to see yourself successfully
executing the journey to your goals, Todd Snyder writes. "By
visualizing the choice you will have to make between what you
want to do, 'traction,’ and anything that takes you off track,
'distraction,’ you prime yourself to make the right choice when
the time comes,” he writes. Full Story: Nir & Far blog

The Keys Behind Great Employee Listening

Continuous listening is more than a buzzword. It's an approach
that organizations must take if they want to improve the
employee experience and drive real results for their

FUTURE



| The SmartBrief Value

]

Combining technology &
editorial expertise to deliver
relevant industry news.

For over 20 years, SmartBrief has been refining
its proprietary email technology platform to
ensure the successful delivery of valuable
curated news to an individual's inbox.

Influential
Readership

Business leaders, executives
and decision makers

Partnerships

Trade associations, professional
societies, nonprofits and
corporate entities

Proprietary
Technology

Email, advertising, and
content curation
platform

FUTURE



| Introduction to Smartbrief

252 O
O

P (S
Tm+ 34%
New subscribers VP Level or Above
annually

S
250+ 180+

Publications Exclusive partnerships

jank
7m

Business leaders &
professionals

SmartBrief covers 15 B2B verticals

AVIATION = BUSINESS ENERGY &
% & AEROSPACE ! SERVICES @ EDUCSIICN CHEMICALS @ e
FOOD & LIFE SCIENCES MARKETING
% BEVERAGE @ HEALTECSSR @ L L L 1= @ & TECHNOLOGY @ & ADVERTISING
TRAVEL & NEW: MEDIA &
@ RETAIL E=CH @ TELECON é HOSPITALITY @ ENTERTAINMENT
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https://aon.smartbrief.com/acton/attachment/37128/u-fbfedd65-7bae-454d-bb60-b88ad0633ab6/0/-/-/-/-/Food%20%26%20Travel%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-fbfedd65-7bae-454d-bb60-b88ad0633ab6/0/-/-/-/-/Food%20%26%20Travel%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-fbb42840-50e6-4874-9544-4831e836bf8c/0/-/-/-/-/Retail%20Industry%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-03e38eaa-9dec-4a6b-a633-08917bfd8417/0/-/-/-/-/Energy%20%26%20Chemical%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-4d657f67-32b2-40b7-b90c-4def4039044a/0/-/-/-/-/2020%20Health%20Care%20%26%20Life%20Sciences%20Industry%20Media%20Kit%20
https://aon.smartbrief.com/acton/attachment/37128/u-fbfedd65-7bae-454d-bb60-b88ad0633ab6/0/-/-/-/-/Food%20%26%20Travel%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-fee9a3f0-5108-4d82-8b13-68e040424d53/0/-/-/-/-/Business%20Services%20Industry%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-4d657f67-32b2-40b7-b90c-4def4039044a/0/-/-/-/-/2020%20Health%20Care%20%26%20Life%20Sciences%20Industry%20Media%20Kit%20
https://aon.smartbrief.com/acton/attachment/37128/u-dd89760e-9457-40c3-b63d-46b10732615b/0/-/-/-/-/2020%20Financial%20Services%20Media%20Kit%20
https://aon.smartbrief.com/acton/attachment/37128/u-3e77f654-894a-42e1-adbd-fb750afbe24e/0/-/-/-/-/Marketing%20%26%20Advertising%20Industry%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-0f3c7e9f-2f53-45a9-94cd-8429506cee95/0/-/-/-/-/K-20%20Education%20Industry%20Media%20Kit%202020
https://aon.smartbrief.com/acton/attachment/37128/u-bc2368a1-f2ad-45ea-8a10-a6aea8285641/0/-/-/-/-/Infrastructure%20Media%20Kit%202020
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Newsletter example -

NATIONAL

ASSOCIATION

abor issues, on top of 2 giobal pandemic,” said Alexis

Full Story: The Associated Press (927

How Do You Queso?

Amarican Chease Saucs.

RESTAURANT NEWS

McDonald's plans ahead for federal vaccine mandat

companies witn 100 or more emsloyess to be vaccinated against COVID-19 ot

sy

Full Story: Restaurant Susiness (9727

DoorDash's delivery reach grows with Dylish partn

e

September 30, 2021

NATIONAL .
RESTAURANT | Restaurant SmartBrief

REQUEST
A SAMPLE

PRODUCTS KIDS and PARENTS LOVE w

ON THE FRONT BURNER

Restaurants need additional aid amid slow recovery
Restaurant operators are struggling with rising food and labor costs as well as sales
declines as the Delta variant of the coronavirus slows dine-in traffic, according to a recent
survey by Ihe National Restaurant Association, which sent a letter to Congress on
Wednesday asking to put a limit on tax increases under the Buid Back Better Act.
"Restaurants stil need help today and overwhelming them with costly new obligations will
caly prevent progress in tuming the tide of recovery,” said Sean Kennedy, the
association's executive vice president of public affairs. Full Story: CNN | Restaurant
Business (0

finlw] $11

Read more about the National Restaurant Association's
survey and letter to Congress

The ROI of communication tech in foodservice

In this two-par webinar, Forrester Senior Consultant
Veronica lles walks us through Nudge's recent Total
Economic Impact” Study. Then, Nudge COO Jordan Ekers
and Forrester Senior Analyst Scott Compton discuss the
e trending challenges facing the foodservice workd today.
Save your seat!

(D

AESTAURANT NEWS

Caribou Coffee debuts drink delivery subscriptions

FUTURE



-l Future Synergies - Paid Entry Awards

Paid Entry Awards Summits and Podcasts

GETTING TO SEPTEMBER:

What it Will Take to Reopen Schools ~ Smartref  turnitinf)) | ‘@ K12 (%) amodo

e Understanding and addressing

in . y
8 ‘SmartBrief % Alscript
clinician burnout during COVID-19. Smarie i

GETTING TO
SEPTEMBER;

SmartBrief SmartBrief

Innovation Awards  Innovation Awards “Smartarir -
FOODSERVICE |NNOVAT|ON
AWARDS
in partership wih in partaershio with [Business TRavELER
G, N
GROWING
GREEN MORTGAGES
WITH GREG HOPKINS, RMI
° Utilising the Future wheel to create a new B2B product TUNEINTODAY Renewsbla ERErSy STRoripod
° Enhanced relationship with top-tier SmartBrief association partner,
introduced a new partner revenue opportunity 16 21 7,000"‘
_ : Virtual events Sponsors Registrants
° Increased SmartBrief brand awareness among reputable product
entrants and judging companies
) SmartSummits: 16 SmartBrief virtual events produced with 21
° Introduced new upsell opportunities and new sales leads into the sponsors, 7,000+ registrants
pipeline :
° Spanning Health Care, Education, Business Services, Retail, Food &
Travel
° Podcast: EDF Renewables
° Touchpoints Podcast in Health Care is launching this month
° Niche B2B Podcasts ranking in the top 10% of all podcasts based on
Episode Downloads*
-4 L
9 FUTURE
A r

*httos/mvwwi.buzzsprout.com/global_stats and internal source for number of downloads



https://www.buzzsprout.com/global_stats

wr | = The SmartBrief

coms ommne operating model
4

=Q This balance is what allows us to deliver industry
ECOMMERCE leading engagement rates, while diversifying the
LAl revenue stream with new product lines.
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industry average:

23%

Unique open rates*
(industry benchmark*18%)

3.5%

CTR**
(industry benchmark 2.6%)

Driving high value yield with average eCPM of
$80-85 for newsletter ads***

*OpenRate Calculated as Unique Emails Opens divided by Total Sends el
10 “CTR calculated as number of clicks divided by number of emails sent. FUTURE
***This does not include Dedicated Sends. This only includes eNewsletter section ads.

Source for industry benchmarks: https:/www.campaignmonitor.com/resources/guides/email-marketing-benchmarks/



-l The B2C opportunity, enabled by Smartbrief

B2C Newsletters are an important part
of our media mix.

Email, as a channel, is experiencing a renaissance, and is an important
channel to grow first party data. Growing and enriching our own B2C
first party data has multiple benefits, from improving Ad
Effectiveness to selling subscriptions

Email database growth
and enrichment
Current database c. 10m

Email Newsletters drive
traffic back to websites
Current FYTD referral
volumes = 12M sessions

B2C Email

Benefits

In-Email advertising (plus
dedicated sends) reaches
engaged data
Current FY2l revs c. £2m

n

L]
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tom’s
guide
gaming
BUZZWORTHY

Xbox Series X just beat PS5 to this killer AMD graphics
upgrade

o The Xbox Series X just got a
healthy graphics update. It's all
thanks to AMD's FidelityFX'
technology, which has just been

added to the Series X and Xbox
Series §' Game Development Kits
(via VideoCardz). Not only does

B B ;s moan the next-gen Xbox
consoles can now get similar
graphics boosts as AMD-powered

WEEK IN REVIEW PCs, it gives the Xbox Series X a

major boost over the PS5.

Apri 23, 2021 prem——— 1> ]

SIGN UP - SHARE

52% of people expect offers r——
toalways be personalized. (A
P L

WELCOME TO THE WEEK IN REVIEW, nuked — everything you need

1 was tying torecal tis week how many Apple ovens Ive covered

must boin the dozons by now. This woek's Spring Loaded event
saw Tim Cook and co unveil a at of new gadgots - a ar cry fom
2009 when, i the absonco of aive sream, | had to isten o Stove
| Jobs speaking n the distanco as someone rang mo andietme |
‘ listen to the presentation.

history — oven thaushvoncant |

This time, the whole world was able to watch as a new iPad Pro, a new iMac, an upgrade
to Podasts and, finall, the much-vaunted AirTag - a key-finding dongle that costs $29 ~
were announced. Apple TV 4K also finally got an upgrade, although it wasn't as exciting; it
does, however, include Thread, a smart home platform that's set to end frustration with
Voice assistants, and our Homes Editor Carrie Skinner delivered some excellen insigh
into why Apple should be praised for jumping on board this bandwagon.

As you can imagine, this is going to be a rather Apple-heavy newsletter — but there is a bit
about a T-Rex at the end t0o.

Gareth Beavis, Global Editor in Chief, TechRadar

Learn the new standards of customer engagement
Rogardiess of who you marke, sell, o p o,
! expectations have
transformed with unprecedented scale and speed.
Businesses that understand and adapt to these trends will

be more resilient in the new normal." Get the report,

FUTURE



-l Rolling out a programme of B2C Newsletters, using SmartBrief tech and expertise

Since migrating B2C newsletters to SmartBrief templates
and tech, we have seen significant engagement uplifts.

L]

SIGN UP - WEBSITE

WELCOME

COUNTRY LIFE SCINCE

SIGN UP - WEBSITE

WHAT HI-FI?

SIGN UP - WEBSITE SIGN UP - WEBSITE

| 9 Reasons You S| Jograde
THE HOT READ LATEST NEWS TOP STORIES | 9 Reasons You Should Upgrade

iPhone 13 & iPhone 13 Pro are
here!

f%

4
Apple has announced the new iPhone range,
with the first phone being announced as the
iPhone 13, as predicted. There's a new internal
design though, with more space for a bigger
battery. The sleek, flat edge design is sticking
around but the camera layout has a new
diagonal design. The screen is now 20%
brighter, with peak brightness of 1200 nits -

It's the plants that will save us

Robert Macfarlaneon theart of thegeric.
ite biilbs by Alan Titchmarsh
eand B

Brooks Koepka On Why He
Struggles With “Demanding”
Ryder Cup

The four-time Major winner really doesn't seem
like he's a fan of the Ryder Cup. Full Story:
Golf Monthly (9/15)

“My Hands Are Wrecked” —
DeChambeau On Long Drive

Apple officially unveils new
iPhone 13 range, includes
120Hz displays, larger batteries

°
0

E
Apple has revealed the new iPhone 13 range
in allits glory and it's ~ you guessed it - better,
faster, stronger and longer-lasting than ever
before. Full Story: What Hi-Fi? (15 Sep.)

inkv ] £1-1

g Your Cookware to Caraway

je=:=0] Caranay

[ ) Caranay

9 Reasons You Should Upgrade
x Your Cookware to Caraway

dowered by

THE LAUNCHPAD

SpaceX's all-civilian
Inspiration4 mission launches
today!

Sowerad by | B

TOP SCIENCE NEWS

Bizarre pig-faced shark found
dead in the Mediterranean Sea.
Is it real?

i ) With the Chelsea Flower Show just a few days Training (Spacex)
wow, that’s really bright Andlyes, the ntch g away (there’s a ful I as lots of ; SpaceX will launch the Inspiration4 crew, a .
now 909% smallar than the mraviens modal y (there's a full preview, as well as lots o . W A e = The Sonos Beam Gen 2 is a Dolby P P g In the water, it looks like any other shark: a
OR +7.77% -3% +4.5% -1.67% +5.5% 2.3%
CTR +36.05% +43.75% +115.3% +21.7% +33.9% +20%
Clicks +18.55% +33.04% +88.9% +53.1% +27.7% +21.1%
]
12 FUTURE


https://www2.smartbrief.com/getLast.action?mode=last&b=t3
https://www2.smartbrief.com/getLast.action?mode=last&b=countrylife
https://www2.smartbrief.com/getLast.action?mode=last&b=golfmonthly
https://www2.smartbrief.com/getLast.action?mode=last&b=whathifi
https://www2.smartbrief.com/getLast.action?mode=last&b=space
https://www2.smartbrief.com/getLast.action?mode=last&b=livescience

| Rich Data Collection for Services

Editorially
approved

Marie Claire
Beauty Drawer

is a sampling service which requires
customers to tell us about their skin types

and beauty interests, in exchange for free mariedaire
BEAUTY DRAWER
beauty samples

All of the products have been curated by our award-

winning beauty editors. You'll receive skincare, hair,

makeup and fragrance samples from tried and tested

brands, completely free.

Discover
personalised beauty
products direct to

~ your door

COMPLETELY FREE. NO SUBSCRIPTION.

GET FREE SAMPLES

FUTURE

13
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Building User Profiles at Scale

The best VPN service 2021

o000

Today's very best VPN services

Gender
Relationship status
Family status
Occupation
Email
Income

Car Make
Car Model
Credit score
Home status
Home details
Mortgage
Postcode

For the first time at scale we now have the
opportunity to combine Future's high value
intent based contextual and behavioural
data with the rice and detailed demographic
permissioned data collected through our
services sites such as gocompare.com.

Activation

% APERTURE —

There are a number of tactics and
strategies we will need to use to collect
demographic data on our users in
territories where we don't have access to so
much refreshed user data such as the US.

Make

Model

Year

Article type

Category

Section

Free tags

URL

Price

Star rating

Scroll depth (engagement)
Hawk click

Falcon data collection
Ads viewed

Writer

Publication date

Visit count

Page impression count

About the car

Car details

I KM69 FYP

Thisisn't the right car

Find a different car

This car:

FUTURE
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Enhancing our capabilities - Dennis acquisition

We look to accelerate the
execution of our strategy
through acquisitions.

The recent Dennis acquisition will enhance the
Future platform by adding rich first-party data
whilst Future will bring further diversification
to the monetisation of the Dennis content:

MoneyWeek and Kiplinger provide a highly
complementary and scale presence in this
vertical both in the US and UK, enhancing our
ability to broaden its monetisation channels
Leverage our technology platforms and centres
of excellence approach to these brands

\plinger's

\-\ow 1o Profit From

Bri t’young thlngsw

e FISE gets a tech makeover

oy
gy

FUTURE
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Executive summary

Not all audience is equal - important to
understand the categorisation with high intent
driving higher yield

Importance of first-party data to enhance
Aperture - our audience data platform - which
enables us to segment our audience and provide
value to advertisers and client resulting in
improved yield.

There is opportunity for yield expansion by
monetising our audience through other
capability such as newsletters.

Example of how the Group creates unique value
through acquisition.
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